Letter to Merial from SVBT and AVBT

6/10/09
Dr. Scott Line, 

On behalf of the Society of Veterinary Behavior Technicians (SVBT) and the Academy of Veterinary Behavior Technicians (AVBT) we are writing to express our concerns about the use of a current popular TV dog trainer in your current advertising campaign. While we acknowledge that this is a well known and easily recognizable celebrity we are concerned that this causes conflict of ethics for many veterinary team members.

The conflict arises in that veterinary teams are recommending training techniques based on science, which are contrary to those shown on TV. Our members are concerned that they cannot, in good conscience, recommend products that are part of your current promotion for the following reasons:
· The information provided in the free download will not support the behavior recommendations of the veterinary team
· The information & trainer promote common myths about the relationships between humans and dogs

· Having visual advertising that includes a TV trainer implies that the veterinary team supports or endorses of the methods used by this trainer.  


If we had been asked to contribute information about creation of an advertising campaign that includes a pet trainer we would have recommended the following:

· Use of another more current, science based trainer such as Karen Pryor, Jean Donaldson, Ian Dunbar or Victoria Stillwell
· Review of recommendations by the American Veterinary Society of Animal Behaviorists and the American College of Veterinary Behaviorists

· Review of information to ensure it supported the recommendations of the veterinary team
· Providing information to clients about current science based animal training methods. 


We thank you for your time and consideration of our concerns.




Sincerely, 




Julie Shaw, RVT President; The Academy of 





Veterinary Behavior Technicians



Amanda Eick-Miller, RVT, CPDT President; The 




Society of Veterinary Behavior Technicians 
